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(2) As per the instruction No. 1 of page No. 1.
3) All question carry equal marks.

1  What do you mean by distribution ?
OR
1 Explain distribution channel intermediaries. Explain various
channel marketing decisions.

2  Explain the scope of E-marketing.
OR
2 Explain the typical problem encountered in Rural Marketing.

3  Explain the Retailing and wholeselling.
OR
3  Explain the E-marketing objectives.

4  Explain the types of distribution channels.
OR
4  Explain the social, legal and ethical aspects of marketing.

5 Write short notes on : (any two)
@) Cyber marketing
(1) Relationship marketing
(1) Green marketing.
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